Campaign grassroots letter template 

***** Name of MP***** 
/ Name of PPC
Address

*****Date***** 
Dear *****Name of MP/PPC*****, 

British Tourism benefits Everyone, Everywhere, Every day.

Tourism is Britain’s fifth biggest industry, our third largest export earner, employs directly or indirectly around 2.7 million people and is worth £114 billion a year to the UK economy. But tourism can do so much more for Britain with the right support and investment, especially in creating sustainable jobs quickly in response to increased customer demand.
Everyone:
Tourism creates jobs at all skill levels.

Every £40,000 of overseas visitor spending creates a job in the UK.

As a nation we host 32million people from overseas. 

4 in every £5 spend by tourists in the UK are spent by domestic visitors; we are consumers too.

Every British person benefits from our tourism product; our heritage, our food and drink, our shops and hotels, our attractions and countryside, our pubs and clubs, our coastline and our sports.  
Everywhere: 
One of the few industries that employs people, creates wealth and sustains local economies in every constituency in the UK.

Tourism sustains urban and rural communities.

Tourism can regenerate entire cities – Liverpool Capital of Culture, for example – and instil civic pride.

Every day:
This is not a seasonal industry; it is a 24hr, seven day a week, 365 day a year industry. 

Tourism is not just leisure breaks; it’s corporate events, hospitality, business meetings, exhibitions, sporting events, etc.

We receive a visitor from overseas nearly every second of every day. 

I play my part in that success, here in *************** and, in anticipation of the General Election, I would like to invite you to show your support for my industry.  
Tourism has the potential for greater growth. If the Government took a more proactive approach to the development of the visitor economy and increased their investment in marketing this country around the world we could benefit from winning over 49million overseas visitors by 2018 and creating 250,000 new jobs.  That’s new wealth and jobs created here in the UK in an industry that can’t be outsourced or moved abroad as happens with manufacturing, IT or banking.   
I invite you to go to the British Tourism Week website www.britishtourismweek.com and sign up to its ‘Backing British Tourism’ pledge.
Yours sincerely, 

